In the growing conversation about health and nutrition, pleasure and indulgence remain important

desires for consumers, including those who are health-conscious. E %> Successful confectionery
brands satisfy these needs by providing products made with "real" ingredients, such as premium
chocolate and unique flavors. The strategy of offering "permission to indulge" while maintaining a

healthier image resonates strongly with consumers. 3

Many people are looking to reduce their sugar intake while still seeking enjoyable treats, which has
prompted brands to innovate. ;{! X Sugar is often replaced with alternatives like isomalt or inulin
to balance taste with health benefits. For instance, in Finland, Cloetta offers low-sugar licorice
sweetened with fibers. Similarly, Chupa Chups in Spain promotes their Good For You line as guilt-

free, using natural colors and inulin. & In the Netherlands, Chokay uses organic chocolate to
create indulgent, sugar-free options. @

Some brands are combining confectionery with supplements by adding vitamins or nutrients. For
example, in the U.S., Starpowa offers berry-flavored gummies that promote skin, hair, and nail

health. b‘

Employing natural colors derived from vegetables or incorporating up to 30% vegetable content
further enhances the health appeal of these products. ﬂ 9 This approach has already proven
successfulin categories like cereals and baked goods, as seen with Fazer's 30% vegetable bread in
Finland. (3O

By focusing on reduced sugar or added health benefits like fiber, vitamins, or vegetables,
confectionery brands that deliver indulgence with a health-conscious angle effectively grant

consumers the "permission to indulge" they seek. & Enjoyment remains central, making indulgent
yet healthy products highly attractive. ﬁ %}
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